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Gabriela Rigamonti jewels is the new luxury, authentic and unconventional. A style that expresses new forms of elegance, presenting itself as a 
modern classicism, based on superior handcrafting techniques and  creativity.

                                                                                       TIMELESS CRAFTSMANSHIP
The Gabriela Rigamonti brand was born in the city of Vicenza in 2000. Like a woman’s beauty magnified by jewels, this magical place is also 
called the City of Gold, a source of infinite design inspirations and ancestral know-how. Its founder, with whom it shares its name, driven by 
the innate love for the world of art, travel,read and fashion, decides to leave her successful career as a export manager to follow a dream and 
face a new and passionate adventure.

As both an artist and artisan,Gabriela Rigamonti is involved in the entire creative process, from initial sketch to finished Jewelry.

Taste and experimentation turn each creation into an unedited example of style and innovation that soon catches the attention of the jewellery 
world, placing the brand among the most renowned Italian jewellers and at the top of international studies on creativity and quality.

Each piece by Gabriela Rigamonti is the result of a thorough process, a journey among different cultures and multi-ethnical influences, 
through the world of nature, between echoes of the past and future projections. The capability to transfer the most varied experiences, dreams 
and perspectives into the jewels, characterizes the brand’s collections with an unmistakeable mark of identity and uniqueness.

The world of fashion recognizes Gabriela Rigamonti as the author of many of the most interesting trends in the jewellery world over the last 
years. Her tireless instinct to always bring something inedited to life pushes her to create over 500 new models a year, which satisfy the needs 
of the most diverse international markets. Gabriela Rigamonti's collections can be found today in over 24 countries worldwide. Many creations 
are chosen each year by fashion celebrities,tv presenters,famous writes and singers to accompany them on the most popular and prestigious 
red carpets and tv programs.

The company is committed to guaranteeing transparency in all matters regarding the raw materials used and production process. It follows 
international treaties aiming to ensure that the origins of materials are exclusively conflict-free, respecting the fundamental principles of social 
and environmental ethics.
Gabriela Rigamonti jewels is based in Vicenza, Italy, where all its collections are produced.



Business Development 3

Gabriela Rigamonti is well known globally in the fashion world.  Her brand nimbly  evolves to reflect a fashion 
forward mix of both ancient tribal origins and today’s modern and eccentric tastes. 

The strong identity of the Gabriela Rigamonti brand has evolved over the years without ever forgetting its roots. 
An unmistakable style, which, season after season, combines strong innovation with the Mediterranean flavour of 
its origins. A brand whose essence lies in its contrasting features.

Gabriela has lived in Spain, the United States of America, Mexico and Italy.  At a young age, her passion for 
jewelry led her to intensive metalsmithing training, and when only twelve years old, Gabriela won first prize for 
metal modeling in a national contest; she’s since expanded her expertise to include working with iron, brass, 
silver, and gold.  After college, she honed her artistic sensibility and moved to Vicenza, Italy, where she worked 
for several years in some well-known jewelry companies as export manager and designer before opening her own 
studio in 2000. 

Gabriela’s jewelry is strongly influenced by her multiethnic family roots.  Her relentless quest for unique and 
meaningful jewels has resulted in such exquisite pieces, that museums have requested to place them in 
exhibitions.  Gabriela Rigamonti exhibited to great acclaim at the Museo del Gioiello (Vicenza), and in Yerevan, 
Armenia she was awarded the title “Best Gold Jewelry Designer 2014”. Gabriela Rigamonti continues to take the 
fashion world by storm in private catwalks, art galleries, and in the most important world trade fairs such as 
Dubai Fashion Week, Dallas Fashion Week, and Milan Fashion Week. 

           THE DESIGNER

Style is part of us, of our life, in every moment 
and every expression.
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DESIGNERS OF THE FUTURE

“Teach to solve problems and
 create a better future through 
 unique and innovative ideas”

"Good designers make our lives better by enhancing the beauty and elegance of 
everyday jewellery, and inventing new ones. This is the creed at the heart of the 
Gabriela Rigamonti world, which nurtures up-and-coming, creative talent around 
the globe.
During "the next generation" international contest 2015, a pair of winners took 
their first steps towards making their dreams a reality. Having exhibited their 
winning designs at Museum del Gioiello, Vicenza, the challenge was to turn their 
ideas into functioning jewels.
Supporting the next generation of designers, Gabriela Rigamonti collaborates 
with schools (such as the Scuola d'Arte e Mestieri of Vicenza) teaching design 
and craft jewellery techniques since 2014.

"As a mentor, I teach my students the secrets to create amazing gold jewelry by 
building experiences and a potential career within the fashion and jewelry 
industry" - Gabriela Rigamonti.

Gabriela Rigamonti Jewels for "Designers of the Future" is a Non-Profit  
supporting creativity company."
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TV ...on air
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ART GALLERIES & MUSEUMS
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ART GALLERIES & MUSEUMS
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CATWALKS
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OUR SOCIAL MEDIA  

https://www.facebook.com/gabrielarigamontiJewels

http://www.gabrielarigamonti.it

https://www.youtube.com/user/GabrielaRigamonti

https://www.instagram.com/gabrielarigamonti/

https://plus.google.com/105984369268049927236

https://it.pinterest.com/gabryrigamonti/

https://twitter.com/gabririgamonti1

https://vk.com/gabrielarigamontijewels

UNNUTURAL
“Lightness and chaos , contrasting elements and integral , 
natural
interpretation of the attitude of the urban women of the 2nd
millennium”.

https://www.facebook.com/gabrielarigamontiJewels
http://www.gabrielarigamonti.it/
https://www.youtube.com/user/GabrielaRigamonti
https://www.instagram.com/gabrielarigamonti/
https://plus.google.com/105984369268049927236
https://it.pinterest.com/gabryrigamonti/
https://twitter.com/gabririgamonti1
https://vk.com/gabrielarigamontijewels
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Etern.it srl
Via Ludovico Lazzaro Zamenhof, 709
Vicenza, Italia

Tel.+39 (0) 444 914591

Email: italia@gabrielarigamonti.it

Web:
www.gabrielarigamonti.it

P.IVA: 02868980240

CONTACTS
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